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HEY HO, LET’S GO!
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HELLO. 



4



5

CHOICE SHAPED FUNDAMENTALLY 
BY EMOTIONS

VS
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CHOICE SHAPED FUNDAMENTALLY 
BY EMOTIONS

NEVER JUST THIS

ALWAYS THIS

BUT 

SOMETIMES BOTH
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WE DON’T THINK NEARLY 
AS MUCH AS WE THINK WE DO

WE’RE MORE LIKE KIRK 
THAN SPOCK

COPYING IS OUR GREATEST 
GIFT AS A SPECIES
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WE DON’T 
THINK 

NEARLY 
AS MUCH AS 

WE THINK 
WE DO
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EVEN THE NUMERATE DON’T 
DO THE MATHS
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3LBS 
WEIGHT

UP TO 

30% 
OF ENERGY
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“HUMANS ARE TO THINKING 
  AS CATS ARE TO SWIMMING”
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WE’RE MORE LIKE KIRK THAN SPOCK
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RULES OF THUMB 
[AKA HEURISTICS]
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[SOME OF] MY [OTHER] FAVOURITE RULES OF 
THUMB 

WHAT I DID LAST TIME 
(IN THIS SITUATION/PLACE)

SUNK COSTS MUST BE RIGHT

WHAT SEEMS MOST AVAILABLE/SALIENT

EASILY MISLED BY SURROUNDING STUFF
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APPLICATION SHAPED BY EMOTIONS
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pic c/o Thomas Mayatepek/fotocommunity.de 

http://fotocommunity.de
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e

DES IGN ,  TECHNOLOGY ,  BUS INESS ,  L I FE

Mapping Social Behavior

Alex Bentley, Mark Earls, 
and Michael J. O’Brien 
foreword by John Maeda

I’ll Hav  What
 She’s Having

e

“THE MOST IMPORTANT INFLUENCE ON INDIVIDUAL 
BEHAVIOUR IS THE BEHAVIOUR OR OTHERS”*

Source: UK Government Behavioural Insights Team Mid Term Review



21



22



23

INDEPENDENT COPYING



INDEPENDENT COPYING

VS.
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WE DON’T THINK NEARLY 
AS MUCH AS WE THINK WE DO

WE’RE MORE LIKE KIRK 
THAN SPOCK

COPYING IS OUR GREATEST 
GIFT AS A SPECIES
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DATA-BASED MAP OF CHOICE STYLES
ADAPTED FROM BENTLEY EARLS O’BRIEN/BENTLEY O’BRIEN BROCK



28Uninformed

Informed

Independent Copying
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HOW WE ASSUME DECISIONS ARE MADE
[OR SHOULD BE]
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HOW NUDGE FANS [MOSTLY]ASSUME 
DECISIONS ARE MADE

HOW WE ASSUME DECISIONS ARE MADE
[OR SHOULD BE]

HOW WOM FANS ASSUME DECISIONS 
ARE MADE [OR SHOULD BE]
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HOW NUDGE FANS [MOSTLY]ASSUME 
DECISIONS ARE MADE

HOW WE ASSUME DECISIONS ARE MADE
[OR SHOULD BE]

HOW NUDGE FANS ASSUME DECISIONS 
ARE MADE [OR SHOULD BE]
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HOW WE REALLY CHOOSE
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WHICH QUAL TECHNIQUES APPROPRIATE TO 
WHAT KINDS OF CHOICE STYLE?
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WHAT KIND OF THING? 
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WHAT KIND OF 
SOLUTION? 
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SPECIAL OFFER: 
GET 40% OFF 
SPECIAL EDITION 
COPY CARDS
EMAIL: INFO@COPYCOPYCOPY.CO

WHAT TO COPY?
52 kinds of strategy
in 1 pack of cards

mailto:INFO@COPYCOPYCOPY.CO


THANK YOU 
@theherdmeister
www.herdhq.com
copycopycopy.co
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http://www.herdhq.com
http://copycopycopy.co

